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Hi, 
My name is Philip and I study Geography and Political Science. The comms and 
marketing officer played a huge role in helping myself, and I’m sure many others, to 
adapt to life in Trinity through their social media engagement. I think it is a really 
crucial role and I have the skills that would be suited best for it. I would really love the 
chance to help other first years and play a big role in communicating with them to 
ensure they have the best possible time in halls! 
 

Experience and Skills  
 
I first got really into film and photography after completing a 2-week film course 
over the summer when I was 16. This taught me lots about the practicalities of 
content making and since then I have been hooked.  
 
I chose to study art for the entire of my school life (GCSEs and A Levels – equivalent 
to leaving cert) and this allowed me to learn all about digitalising artworks and 
photoshop, along with developing my creativity. This culminated in me winning the 
schools art award and a fully funded trip to Amsterdam! 
 
While at school I also took part in photography, helping to photograph events such 
as sports matches, and won the schools short film award for my animation titled 
‘the death of a naturalist.’ I have carried on this interest at Trinity, where I am a 
member of both DUPA and the Art society.  
 
In terms of sponsorship, I spent one summer doing the National Citizen service which 
involved volunteering at and raising funds for a local old people’s home. At the end 
of the month, we pitched our fundraising ideas to the local council in order to secure 
funds for the home. While at school I sat on the fundraising committee and helped 
set up a fundraising fair which raised over £40,000.  
 
On a more professional level I worked with a company called Balloon Productions, 
where I was a runner on set for their filming works. I also volunteered at a local 
school where I introduced the children into photography. Since being in Dublin I 
have been working on the marketing team for a food company, where I have 
helped grow the brand through managing their social media and designed new 
menus etc. 
 



 

 

Manifesto 
The JCR social media was incredibly helpful for me throughout the whole year 
but especially when I first arrived in providing me with lots of information. This 
is something I would really like to expand on and also try and include residents 
even more in the role.  
 
I would like to;  

• Create a photography club and hold occasional fun exhibitions in 
Oldham House where everyone can show off whatever they’ve done  

• Increase the promoting of events through different forms of media and 
more content 

• Help provide more helpful information about halls and college life in 
general, especially in the first few week  

• Let halls residents contribute to social media accounts and participate 
more 

• Create a highlight reel of all questions the JCR get asked on Instagram  
• Hold polls on social media to allow halls residents to have more say in 

decisions  
• Bring residents into the process of content creation for the JCR so they 

can be more involved  
 

 


